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A Study on the Influence of Corporate Culture Combined with
Buddhism and Filial Piety: A Case Study of Company C

Abstract

The modern corporate culture is a "people-oriented” culture. Operators can uphold
the concept of people-oriented, respect, care and nurture employees. For business
leaders, empathy is required to shape a successful corporate culture. The quality of
people plays an important role in corporate culture. The core quality is moral sentiment,
and the root of morality is filial piety. It can be seen from this that if filial piety can be
incorporated into the corporate culture to promote, and implemented in daily business,
it will produce a synergistic effect of water and milk blending, and the overall
competitiveness of the enterprise will be greatly improved. This research case selects
an OTC electronic components company C. The chairman of the company believes in
Buddhism, and incorporates Buddhism and filial piety into the corporate culture, and
discusses the changes and social influence of corporate operations. In this study,
qualitative in-depth interviews and focus groups were used to analyze and summarize
the collected data to obtain the results. The study found that under the COVID-19
epidemic and during the overall economic downturn in Taiwan, individual companies
were still able to create outstanding performances such as increased performance,
decreased employee turnover, and improved employee centripetal force. Generate

positive social value and influence.
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